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If you have a disability that may affect your studies and for which you may require
accommodations, please contact the Accessibility and Learning Disabilities Department at
the Dean of Students office

e-mail: LDA@univ.haifa.ac.il Phone number: 04-98249265

Students that receive accommodation letters, and need academic adjustments, please meet
with me to discuss the provisions of those accommodations as early in the semester as
possible.
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Pink Book

John Hopkins University Communication Center

Introduction for Social Marketers

Gate Way to Health Communication & Social Marketing Practice

PSA Research Center

Population Services International (AIDS prevention)

The Centre for Social Markets (CSM)

National Social Marketing Centre

Positive Deviance Initiative

Strategic Social Marketing
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